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A year ago the Chamber board 
hunkered down over a winter 
weekend for our first annual 
strategic retreat. We took 

a fresh look at our strategic plan and 
narrowed our focus to two key items: 
engaging our members and the business 
community, and advocating for jobs and 
prosperity. As it turned out, we couldn’t 
have picked a better year than 2010/2011 
to do just that. 

Our Economic Summit in May took 
place just as the Pan Am stadium debate 
was heating up and we had both the 
mayor and Ti-Cats president Scott 
Mitchell on the agenda. We also had 
Metrolinx chair Rob Prichard discussing 
Hamilton’s opportunities for Light Rapid 
Transit. Media coverage was intense  
and attendance levels went through  
the roof, with our membership, the 
broader business community and 
community leaders of all stripes  
strongly represented. 

As the summer went on the stadium 
issue had more twists and turns than a 
Wonderland roller coaster. The Chamber 
was one of the voices presenting to City 
Council on whether the west harbour 
was the best location to build the Pan 
Am Stadium. There was considerable 
pressure to continue our earlier support 
of the west harbour location but as 
circumstances changed, it was no longer 
a feasible business case. As I write this, 
last minute decisions are still being 
made,but it appears we’re back to the 
Ivor Wynne location, funding gaps  
are being filled and the Cats will stay  
in Hamilton. 

The municipal election gave us a great 
opportunity to get our messages out, 
and we strengthened our position by 
conducting a professional public opinion 

poll to see if the general public agreed 
with us on the important issues facing 
our community. With those results in 
hand, we were able to demonstrate  
that Hamilton supports a jobs and 
prosperity agenda. 

In October, the Chamber was very 
happy that Council voted in favour of  
the Airport Employment Growth District 
(AEGD), which gives the city more 
land development options to offer to 
businesses who want to expand or  
re-locate here. 

I think Hamilton’s momentum on 
gaining funding for Light Rapid Transit 
suffered as a result of the stadium focus, 
but the new mayor and council provide 
us with an opportunity to reinvigorate 
that discussion. And certainly, Mayor 
Bratina is strongly aligned with the 
Chamber on our push for all-day,  
two-way GO Train service from a  
central location. 

The Chamber board, and incoming 
board members, will sit down again this 
winter to look at the year past and the 
year ahead, and identify the issues where 
we’ll focus our advocacy efforts. You’ll 
hear about the results of that retreat 
from our next chair, Demetrius Tsafaridis, 
who begins his role in early March. 

Being the Chamber chair has been a 
tremendous experience for me, and I’d 
like to express my sincere thanks to the 
Chamber staff, particularly CEO John 
Dolbec, and to the rest of the board, 
and the countless other volunteers 
who serve on committees and special 
projects. Thank you for making my year 
so enjoyable.

chair’s message 

Richard Koroscil, Hamilton International Airport

A roller coaster of a year!

P
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If business is the chicken and 
education is the egg, which came 
first? And more importantly, is one 
any more essential than the other?

(Most Anthropologists would agree 
that it was an egg that came first, but 
not the chicken egg. The first egg-layers 
were actually prehistoric reptiles, not our 
feathered friends of today.)

Natural selection and genetic drifts 
aside, that age-old question is not 
really about the hen and the ovum; it is 
about pointing out a circular cause and 
consequence conundrum, coupled with 
a hint of individual value. So, instead of 
respectfully debating each one’s individual 
contribution to a community, perhaps 
what we should really be asking ourselves 
is this: “Does it really matter if the chicken 
or the egg came first as long as we can 
appreciate the benefits of both entities?” 

In this edition of Panorama, we amplify 
the merits of both business and education 
and magnify the advantages of using them 
both as one unit. 

In essence, education is a cross-
pollinational tool that can strengthen 
business, increase a city’s economic 
health, reduce poverty and boost a city’s 
image. Students who become more 
involved in business through internships, 
business courses and direct contact with 
local businesses, can create a network 
of strategic alliances and good job 
opportunities that may just help to keep 
some of those well-trained individuals  
in Hamilton. 

Education is a powerful tool for 
business owners, in particularly if it comes 
in the form of a post-grad who becomes 

a new employee and brings with him or 
her a surplus of business knowledge that 
can help to move a company forward. 
Education is a key driver in Hamilton’s 
economic prosperity, but so is business. 

Business is a capital force that has the 
power to not only boost a community’s 
affluence but also hire those skilled 
graduates and provide lucrative job 
opportunities. Business touches 
everything. Good business practices are 
found in education, the arts, not-for-profit 
agencies, health systems, etc. A sound 
business mind is the essential backbone 
to every successful organization and 
company. Good business sense permeates 
everything, or at least it should, and it 
should work in tandem with the benefits 
of the educational potency in a city.

I guess you could say that business 
and education are really like a folded 
cheese omelette, one that melts together 
perfectly by making the most of each 
ingredient and amplifying its unique 
benefits and tastes. A stronger totality 
that builds stronger communities, 
complements each other’s assets, and 
fortifies economies with a multitude of 
layered advantages. 

So I guess that age-old question is not 
such a mystery after all if it is all about 
finding the best solution inclusive of both 
halves of the whole.  

editor’s message

Casey A. Johnson, CEO, StoneCastle Communications

That age-old question

P
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Canadian & Ontario 
Chamber of Commerce updates

Congratulations to the Ontario Chamber 
of Commerce (OCC)

The Hamilton Chamber of Commerce sends its heartiest 
congratulations to the OCC, as it celebrates 100 years of 
advocacy. This will be an exciting year of commemoration 
and reflection of what the OCC has accomplished over the 
past century. 

The OCC staff hopes that everyone will join them in 
this celebration, not just for the milestone the OCC has 
accomplished, but for all the Chambers, Boards of Trade and 
members that make up the Chamber Network.  

The OCC’s Annual General Meeting will be held in 
Toronto from May 6 to 8, 2011 and will highlight this 
Centennial milestone. 

To read more about this triumphant event, please visit, 
http://occ.on.ca/events/agm.

Report urges Canada to close IP gap 
to fuel prosperity and create jobs in the 
pharmaceutical sector.

A report released by the Canadian Intellectual Property 
Council (CIPC) concludes that Canada must improve and 
strengthen its intellectual property regime to close the 
gap with other leading industrialized countries to attract 
research and investment in the pharmaceutical sector. The 
CIPC is an organization of businesses under the banner of 
the Canadian Chamber of Commerce focused on improving 
and protecting intellectual property rights in Canada.

The report entitled, Innovation for a Better Tomorrow: 
Closing Canada’s Intellectual Property Gap in the 
Pharmaceutical Sector recommends that Canada make 
improvements in three crucial areas to attract jobs and 
spark growth in life sciences. These include:

• Levelling the playing field between innovative 
pharmaceutical companies and generics,  

• Providing internationally competitive protection for the 
data produced by innovators, and   

• Protecting their discoveries from regulatory and other 
delays in the approval process.

The full report can be found on the Canadian Chamber’s 
website, www.chamber.ca.

chamber updates
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feature

“Code ED” and the role of the business 
community in propelling kids to success, 
regardless of their circumstance.

 Written by Peter Mitchell
 Illustration by Daniel Banko
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Charles Dickens has captivated generations 
of people with his tale of Oliver Twist, the 
impoverished child growing up in Victorian London 
torn between two futures: the seductive ‘fine 

life’ of crime offered by Fagin and his gang of pick-pockets; 
or the refined life of security presented by the benevolent 
businessman, Mr. Brownlow. Though written in 1838 the 
themes of poverty and a workforce struggling with the 
downside of the Industrial Revolution resonate today as the 
Information Revolution creates similar sweeping changes on 
society. If Oliver Twist grew up in Hamilton today, how would 
his story end?

At a glance, his future would seem assured. McMaster 
University and Mohawk College rank fifth and ninth in 
our city’s top ten employers respectively, and are working 
in partnership with the community to develop projects 
such as the Innovation Park, the Digital Media Centre, and 
the STAART Institute to bring research, education and 
employment possibilities to the city. As technology continues 
to change the way the world works, they are doing their 
part to provide the tools required for Hamilton’s continuing 
economic development.
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“Fifty years ago the major attraction figures were cheap power, 
good transportation, relatively inexpensive land and taxes,” 
explains Neil Everson, Director, Economic Development & Real 
Estate Division, Planning & Economic Development Department. 
“That’s changed significantly. The attraction obviously is still 
being cost competitive, but it’s research centres; it’s a skilled 
and educated workforce; it’s centres of excellence. Those are 
as big a magnet to attract and grow industry as those previous 
ones I mentioned were 50 years ago. We’re creating a labour 
force that can compete globally, anybody that isn’t accessing the 
services of Mohawk College or McMaster are doing themselves 
a disservice.”

How would young Master Twist actually fare in this brave new 
world? Would he harbour great expectations to become the big 
man on campus at Mohawk College? Would he overcome hard 
times to become an alumnus of McMaster’s DeGroote School of 
Business? Would he escape his bleak house to become a scholar 
at Redeemer University College? Despite the reputation of our 
institutions and the millions of dollars in investment, the odds 
may still be stacked against him. They may be the best of times 
for Hamilton; but for many of the city’s impoverished they are 
the worst of times.

Joey Coleman grew up in Hamilton’s east end and is a self-
admitted graduate of the school of hard knocks. Armed with 
the street-smart charm of the Artful Dodger and a natural 
intelligence, he was able to pursue post-graduate studies and 
embark on a career that not only helped him escape the cycle 
of poverty, but provide a voice for the many that have not been 
so fortunate. As a blogger for both Macleans and the Globe and 
Mail, he has become a one-man army fighting for poverty and 
education issues. He says we need to look past McMaster  

and Mohawk and concentrate on the barriers facing our inner 
city youth.

“We need to focus less upon the institutions, and more upon 
the individuals,” he says. “We have a real problem with poverty in 
this city. McMaster was never someplace I saw myself at. When 
a volunteer came to the boys and girls club, as soon as they said 
they were a McMaster student, I knew they couldn’t relate to my 
neighbourhood. They weren’t from our neighbourhood. And that 
remains today. There are some people that go into McMaster 
from the poverty stricken areas of the city. It’s not a completely 
closed gate; but it’s not a welcoming one either.”

The figures appear to back him up. According to the 2010 
Composite Learning Index profile for Hamilton, all of our 
statistics fall within the National Average, except for one 
intriguing measurement that falls just short. The percentage 
of students who reach university is 23.6 per cent, and this 
figure has dropped from 2008 when the figure was 27.8 per 
cent. Additionally, the Ontario Secondary School Literacy test 
conducted by the Education Quality and Accountability Office 
presents some interesting findings. Results from the 2010 test 
indicate that the percentage of fully participating students across 
the province who successfully completed the test was 84 per 
cent. Hamilton ranked well with an 81 per cent success rate, and 
our schools have shown improvement since the test’s inception. 
However, when you analyze the numbers for the individual 
schools the story they tell takes an intriguing ... well... twist. 

Ancaster High School improved upon both the city’s and 
province’s average with a success rate of 88 per cent. Westdale 
Secondary School did even better with 93 per cent of its 
students successfully completing the test. The figures dip  
the further east you go. Sir John A. Macdonald Secondary School 
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had a 72 per cent success rate. Barton Secondary School had a 
success rate of 65 per cent. Only 63 per cent of the students at 
Delta High School successfully completed the test. Data gathered 
by the Hamilton Spectator for its hard hitting 2010 Code Red  
series relating to high school drop-out rates shows the same 
alarming trend.

 “This is immensely complex,” says Judith Bishop, Chair of 
the Board of the Hamilton Wentworth District School Board. 
“Poverty, literacy and economics are all interconnected and feed 
on each other. Why this is so disastrous for a place like Hamilton 
is you have people you can’t train; who can’t use a computer; 
who aren’t comfortable if you give them an inventory to do on 
the computer, or follow a manual. This has an impact. It’s your 
ability to use literacy and your functional literacy which makes 
you a worthwhile employee.”

According to a report on Incomes and Poverty conducted 
by the Social Planning and Research Council of Hamilton made 
public in April 2009, although the city’s general poverty rate 
decreased from 19.8 per cent in 2000 to 18.1 per cent in 2005; 
child poverty rates actually increased from 25.2 per cent to 26.4 
per cent in the same five year span. The reasons for this increase 
are many and complex, but the results lead to decreased chances 
of success for these children.

“If you have parents who don’t have higher education, your 
chances of doing well in school are less, because you don’t have 
the support,” Bishop explains. “You can live in areas of the city 
where you don’t meet anybody who has a university degree, and 

you don’t know what pathways are available. You arrive at school 
without the general knowledge and without the language ability 
that you need to be successful. You don’t meet anybody who is 
doing something different and have exposure to them. So then 
you have a problem that you may do well in school but you still 
don’t think of going on to college or university because it wasn’t 
in your background. You have to have mentors. Business in a 
variety of ways can help kids see they have different possibilities.”

Through charitable giving, co-op placements, mentoring and 
helping school boards develop programs to provide experience 
within specific fields our local business people can, and do, 
make a difference.  The need to provide mentorship and strong 
authority figures is vital to ensure the success of our children 
from all socio-economic backgrounds. Local business leaders can 
help by playing the role of Mr. Brownlow to mentor and provide 
an alternative future to today’s poverty stricken children to 
combat the modern day Fagins that are often the only peers and 
authority figures many of these children have. 

The results are inarguable. According to the United Way 
contributions to their 2009 campaign helped 1,176 children 
improve their academic skills and develop good work habits. 
Adult mentors were matched with 762 children and youth. When 
business leaders take an active mentorship role in the lives of 
our impoverished youth, they have a greater chance of joining 
the educated and productive workforce needed to drive our city 
to continued economic prosperity. P

Meet four talented people who recently passed the Uniform Evaluation (UFE). You’ll find  
Michele Jarvis, Graeme Morissey, and Karlee Rutter at our Burlington office, and Nathan DeJonge  
in Hamilton.

That’s right, offices now in Burlington and Hamilton. And at Grant Thornton LLP, we couldn’t 
 be more thrilled. For our clients, it means they can continue to depend on the same exceptional  
service they’ve always known. For businesses in the region, it means increased access to audit,  
tax and business advisory professionals. Professionals  who understand businesses in both areas, 
the challenges they face and the opportunities to be had for growth.

Because at Grant Thornton, growth is a given. Whether developing new skills and knowledge,  
or expanding into new markets through which we can better serve our clients, we encourage  
growth. It gives our clients, and us, the advantage of fresh insights—and a deep pool of resources.

Four smart people. Two smart locations.

Audit • Tax • Advisory

Burlington
Suite 300
3600 Dundas Street
Burlington, ON, L7M 4B8 
T (289) 313-0300

Hamilton 
33 Main Street East 
Hamilton, ON, L8N 4K5
T (905) 523-7732
www.GrantThornton.ca

In Burlington and Hamilton. Across Canada.

From left to right: Nathan DeJonge, Karlee Rutter, Graeme Morissey and Michele Jarvis.

 THis ad prepared By: ryan edwards
 ClienT: granT THornTon
 File name: gT panorama
 ad #: gT 11-013
 puBliCaTion: panorama - HamilTon CHamBer oF CommerCe
 Trim size: 7.5” x 4.75”
 Colours: CmyK

Grant Thornton LLP. A Canadian Member of Grant Thornton International Ltd
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feature

HEaD OF THE CLass
Meet three of Hamilton’s best and most innovative educators:  
Duane Bender, Dr. Carolyn Eyles and Dr. Darren Brouwer. Together,  
they are taking today’s academic experience to another level to churn 
out tomorrow’s business and community leaders.  

Photography by Russell Druiven
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BuILDING a NaTIONaL 
HEaLTH RECORDs 

DaTaBasE
DuaNE BENDER

PROFESSOR, SOFTWARE  
ENGINEERING TECHNOLOGY

PRINCIPAL APPLIED RESEARCHER, EHEALTH 
MOHAWK COLLEGE

Duane Bender isn’t your typical college instructor. For the last nine
years he’s been teaching computer software engineering at Mohawk
College. But he’s also a student.

Right now he and his colleagues are working with about 20 
students in the Mohawk Applied Research Centre to create a 
national health records database. Once the electronic health project 
is complete and implemented by several provinces, it will keep all of 
our health records in one location.

The project is gaining international recognition, with countries like 
South Africa asking for information on the prototype. It’s also giving 
students real world experience and job opportunities with the 
different companies that have partnered with Mohawk.

This is just one of the ways Duane Bender is helping expose 
students to leading edge technology and allowing them to stand 
apart from other grads.

“I think people learn by doing, so when I am teaching I try to 
make as many practical activities for the students to do as possible. Using 
your hands and building something is the best way to learn.”

It’s a teaching style, he says, that will allow students to hit the 
ground running after graduation but also helps instructors stay up to date 
on technology.

“It has forced us to really pick up our game and learn the new 
technology,” he says. “It makes you a better instructor.”

According to Bender the best thing about his job is watching his 
students succeed and seeing their passion for learning. He shares that 
passion and is pursuing his master’s degree in Software Engineering at 
McMaster University. He then hopes to complete  
his Ph.D.

“I think actually being a student myself makes me a better teacher.” He 
says it helps him to understand his students and value the importance 
of engaging with them on both professional and personal levels. Bender 
tries to learn something unique about each student – not an easy task 
when you have 40 students in your classroom. But it’s important for him 
to know what his students hope to accomplish when they complete the 
program so he can steer them in the right direction.

Ironically, teaching wasn’t something Duane Bender planned to 
pursue. He was running his own consulting company nine years ago 
when he noticed an ad in the newspaper for a job at Mohawk. He 
applied and hasn’t looked back.

“I think about it all the time and I can’t see myself doing any
other job.”

—Brittany Gogo 
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Glaciers aren’t famous for moving quickly. But they 
did sneak up on Carolyn Eyles, a self-described “coal-
miner’s granddaughter” raised in the north-east 
of England.

“People ask me how I got involved in the research 
that I do, which is on glaciers and glacial sediments,” 
Eyles, a professor of geography and earth sciences at 
McMaster, relates over coffee. Her specialty has taken 
her around the world, including more than a few cold 
summers in Alaska.

But back in England, Eyles’ journey began thanks 
to her decision to take a year off before attending 
University of East Anglia. This made her a year older 
than her classmates, which wasn’t all bad. “They were 
looking for a driver who was over 21 to drive this van 
to Iceland. So I said, ‘I’ll do it!’”

There, she fell in love with glaciers although she 
didn’t love the idea of doing degree after degree. So 
Eyles took a Bachelor of Education and taught high 
school for two years. That mix – glaciers plus teaching 
smarts – became a potent one, and helped her stand 
out at McMaster University, where she received 
tenure in 1992.

In 2009, Eyles made headlines as a winner of the 
prestigious 3M Teaching Fellowship, considered 
Canada’s highest university teaching award, for 
excellence and leadership. She was among the year’s 
10 recipients chosen from 35,000 faculty across 
Canada. Her dean in the Faculty of Science, John 
Capone, calls Eyles “an outstanding and passionate 
educator and scholar.”

Eyles credits her award-winning teaching ability to 
those years of slogging it out in English classrooms 
packed with up to 40 disengaged 15 year olds.

“I taught geography and geology to high school 
students, again in the north-east of England, in mining 
communities where the unemployment rate was 
phenomenally high, and the interest in education was 
low,” says Eyles. “To get through to these students you 
really had to be engaging. That taught me more than I 
have learned in any other situation.”

Because her teaching credentials didn’t count in 
Canada, she did her masters and doctorate degrees 

at University of Toronto. She arrived at Mac first as a 
researcher. She now directs the Integrated Sciences 
Program, a one-of-a-kind four-year program in which 
students experience multiple subjects through project-
based work. Eyles loves being able to co-teach with 
colleagues from other fields.

Yet, anyone who has endured an introductory 
course knows that not every professor wants to, or 
should, actually teach. But Eyles says teaching the first-
year course Earth and the Environment to 400 teens 
keeps her real.

“Engagement of those students is important but you 
also have to realize that each of those 400 students 
is there for a different purpose,” says Eyles, a mother 
of two grown kids, one of whom is in second-year 
geography at Mac. 

In cavernous lecture halls, the learners arrive with 
different interests, and learning styles. She has seen 
academia become more democratic, with profs less 
the fonts of wisdom they once were, and more the 
adults learning alongside their students. When Eyles 
created a wiki to collect her students’ inventory of 
Canadian glaciers, it was new territory to her.

“In my 20-plus years at Mac, that has been the 
biggest shift. When I began we told students things, 
we were the mouthpiece,” she says. “There is a total 
transformation now because all that information is 
available to students. What we have to do is help them 
learn how to find that information, how to manipulate 
it, how to evaluate it, analyze it, and communicate it.”

Yes, there are still field trips, including distant ones 
to the Grand Canyon or the Rockies. At the beginning 
of each year, she also takes her 400 first-year students 
on 10 school buses to see local sites like Rock Chapel, 
Tiffany Falls, and a river behind the Dundas arena. It’s a 
whirlwind two days, but well worth it.

“You know what? Every student remembers that, 
and it doesn’t matter if it’s pouring rain or a cold day, 
they remember it,” she says, with a smile. “This is their 
first two weeks at school. It’s important to let them 
know, ‘Somebody is actually interested in you.’”
—Rob Faulkner

EMBRaCING THE CLassROOM sHIFT 
FROM LECTuRING TO LEaRNING

DR. CaROLyN EyLEs
PROFESSOR, GEOGRAPHY AND 

EARTH SCIENCES, MCMASTER UNIVERSITY
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To some, the drawing of the molecular model spinning 
around on Darren Brouwer’s computer monitor 
may bring back memories of high school chemistry. 
But Brouwer, an assistant professor of chemistry at 
Redeemer University College, likens it to a work of 
art. “They’re quite beautiful, actually. That’s one of the 
reasons I’m interested in them,” he says. 

He tries to instill that wonder of discovery and love 
of science and research into his students. In addition 
to teaching more advanced courses such as analytical 
chemistry, he also teaches an environmental science 
course aimed at Redeemer’s liberal arts students. 
In keeping with Redeemer’s emphasis on broad-
based liberal arts and science education, Brouwer 
aims to not only teach about the science behind 
environmental processes, but to help students place it 
in a broader societal context. 

“We talk about how this is God’s world and one 
of the things we need to do is take care of it,” says 
Brouwer. “Science is helpful in getting to know the 
problems and what solutions may arise. Sometimes 
science is the problem, and if you don’t contextualize 
the broader issues, we become too focused on 
technology.”

Brouwer, who’s a Redeemer alumnus, graduated 
with a Ph.D. in chemistry from the University of 
British Columbia. He went on to work as an assistant 
research officer at the National Research Council in 
Ottawa. Throughout his career, he has applied his love 
of solving scientific puzzles to probing the atomic and 
molecular structure of various materials, in particular a 
class of special material called zeolites. Widely used in 
industry for water purification and oil refinery, zeolites 
have porous “holes” that act as a kind of molecular 
sieve, enabling other molecules to pass through them 
and catalyze different chemical reactions. 

Last year, Brouwer was awarded a five-year grant 
from the Natural Sciences and Engineering Research 
Council of Canada (NSERC) to develop new 
techniques to determine the molecular-scale structure 
of these materials using nuclear magnetic resonance 
spectroscopy. “If you can understand the shapes of 
the zeolites’ pores, you can begin to understand the 

types of reactions that happen.” Brouwer says his 
research isn’t about figuring out all the answers, but 
rather expanding the scientific tool box to enable 
researchers to ask better questions.

Brouwer’s research has also given some of his 
students an opportunity to work on experiments at 
the National Research Council’s world-class research 
facility in Ottawa during the summer months, as well 
as assist in tasks usually assigned to graduate students. 

Scientific research, not teaching, was Brouwer’s 
main career priority until his life took a tragic turn. 
Nearly four years ago, his wife was killed in a car 
accident. Faced with being a single dad to his then ten-
month-old son, he took some time off to reevaluate 
his future. When a teaching job became available at 
Redeemer, where Brouwer’s own father also taught 
chemistry, he moved from Ottawa back to Hamilton, 
where his parents and brother live.  

He doesn’t regret his decision. “I love doing 
research, but I always felt there was something a 
bit isolating about my job. There’s something about 
students and their dynamic and lack of cynicism. This 
place is just full of life, a youthful, vibrant energy that 
gives me a lot of energy.” 

When he isn’t talking the environmental talk 
with his students, he’s walking the walk in his own 
neighbourhood. Now remarried, Brouwer and his 
wife are both involved in the Hill Street Community 
Garden in Hamilton’s Kirkendall neighbourhood. “It’s 
just this beautiful place, with 32 garden plots and 
people coming together and gardening and growing 
food together.”

Brouwer says moving to Hamilton was the right 
move for him. “A lot of people who graduate from 
Redeemer come from elsewhere to study here, and 
stay here. There’s a real community aspect here. 
They’re finding jobs. And I still get do my research and 
to teach and influence students, which is more exciting 
and fulfilling. I love living here.”
—Susanne Hasulo 

BaLaNCING THE puRsuIT OF 
REsEaRCH WITH THE aRT OF TEaCHING

DR. DaRREN BROuWER
ASSISTANT PROFESSOR OF CHEMISTRY, 

REDEEMER UNIVERSITY COLLEGE
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art in the workplace

Allyson Wenzowski, Publicity Works

Art in the workplace makes sound business sense.  In 
fact having art on display in your workplace can aid in 
employee morale and creativity.  Not convinced?

In 2003, the Business Committee for the Arts and 
the International Association for Professional Art Advisors 
announced the results of a national survey of more than 800 
people working for 32 companies that have workplace art 
collections. The responses 
revealed that art in the 
workplace helps businesses 
address several key 
challenges, such as reducing 
stress, increasing creativity 
and productivity, enhancing 
morale, broadening 
employee appreciation 
of diversity, as well as 
encouraging discussions and 
expression of opinions.  

The survey also indicated 
that art in the workplace 
enhances the work 
environment, evidences 
the company’s interest in 
improving the quality of life 
in and out of the workplace, 
helps to build customer 
and community relations, 
and leads to networking 
opportunities.

How about enhancing 
your company’s corporate 
social responsibility?  In 
November 2010 at the 
World Architectural Festival 
in Barcelona, Deutsche 
Bank was given the Art & 
Work Award in the category of “Most Outstanding Contribution 
to Art in the Workplace”.  Deutsche Bank was cited as a pioneer 
of “art in the workplace” displaying art work in more than 900 
Deutsche Bank branches worldwide-in board rooms as well as 
in offices and conference rooms, hallways, and counter areas.   
The jury stressed Deutsche Bank’s long-standing contribution 
“to the cultural development of our global society,” citing both 
the ongoing exhibition program of the Deutsche Guggenheim 
- a unique collaboration starting in 1997, between Deutsche 
Bank and the Solomon R. Guggenheim Foundation, and the 

development of Deutsche Bank’s own “Artist of the Year” award.
Two institutions in Hamilton that have proudly embraced the 

concept of art in the workplace are the Hamilton International 
Airport and the McMaster Innovation Park.

The Sense of Place installation in the Airport’s Departure 
Lounge and Entrance Hallway showcases the Bruce Trail, Niagara 
Escarpment, and, the work of area artists such as Janusz Wrobel, 

Scott Barnim, Paull Rodrigue, Lynn 
Macintyre, Jason Freiburger, Shirley 
Elford, Shu-Chen Cheng, and Donn 
Zver amongst others.

“The installation was created 
to facilitate a relaxing and calming 
atmosphere.   As airport wait 
times can be lengthy and are 
often stressful, A Sense of Place 
was designed to be viewed slowly 
with something fresh to see 
and talk about with each glance, 
so that you actually ‘see the 
unexpected.’”Said project designer 
Viola Mueller,  

McMaster Innovation Park (MIP) 
is transforming thirty-seven acres 
of Hamilton brownfields into 
a premiere research park, with 
The Atrium@MIP as the central 
hub.  The Atrium boasts an award 
winning design, 180,000  
square-foot, 4-level conference, 
office and laboratory facility  
and is home to Art in the 
Workplace (AWP).

AWP was launched during 
the official grand opening of the 
Atrium@MIP in October 2009. 
Since then artists, community 

residents and MIP tenants have enjoyed the exhibited artwork 
and continue to meet at the new art openings held every four 
months.  The exhibitions have resulted in sales for the artists, 
and MIP tenants mention that the artwork enhances their work 
environment and that they miss the artwork when it is removed 
at the end of an exhibition period.  AWP is true to the Mission 
and Vision of McMaster Innovation Park to Co-Locate, Connect 
and Commercialize and is poised to continue to foster the 
relationship with the local arts community. 

Sound business sense

Top: Art in the Workplace Committee member Sokha Ear
Bottom: Garth Laidlaw and Kasia Niton

P
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the advisor

Don Forbes, HBA, CA, Manager  
Grant Thornton

We are known by the 
company we keep. If 
we run a successful 
business, then people 

will notice and the connections that we 
make will help to further our success. 
Often this will encourage others to 
move their businesses closer to ours 
for collaboration, ease of access and 
strength in numbers. A Hamilton where 
local businesses have been enhanced, 
improved and prepared for investment, 
is ultimately a community-building 
exercise. As those businesses grow, the 
leadership and the employees get more 
involved in their communities and the 
culture of the city grows along with the 
business. These types of organizations 
are pillars to a community, and make 
it a better place to live. Which brings 
more investment, more people, more 
jobs…. and the cycle continues. 

And it is when that cycle is going 
strong that it makes us feel truly good 
about what we do – not just improving 
the bottom line, but improving the 
quality of our community as a whole. 

This leads me to an example of one 
way to strengthen and grow your small 
business with the help of an accounting 
professional. Many business owners 
can be shrewd about their investments. 
Like clockwork they will check 
their stocks on line, comb through 
statements and know the value of their 
portfolio to the dime. But do they 
know the value of what is probably 
their largest asset, their small business?

Most do not. You may know what 
you would want to sell it for. You may 
know what other similar businesses 
have sold for, but you often do 
not know the true value of your 
business. While you agonize over a 

small monthly drop in an investment 
portfolio, you can’t say with certainty if 
the value of your business dropped the 
same or more in any given month. A 
periodic valuation is a valuable tool in 
helping small business owners plan for 
their retirement.

Consulting with an accounting 
professional for a business valuation 
every three years to five years is a 
good idea, especially in our rapidly 
changing economic times. Aside 
from getting a value for business, the 
ultimate number representing your 
company’s worth can have further 
implications, especially close to sale 
or retirement. You may discover you 
have over valued your business and 
may have a shortfall. Or that you have 
under valued your business and could 
possibly retire sooner or make a lasting 
contribution to the community. You 
may discover there is a restructuring 
required to optimize your company’s 
tax exposure now that will save you 
money on the ultimate sale. A valuation 
can help you plan accordingly and make 
the right decisions for you and your 
business. Making smart decisions now 
can increase the value of your business 
later. 

Ultimately, a valuation can help you 
increase the value of your business and 
make it more attractive to potential 
purchasers or potential partners that 
are looking for someone to work 
with or a place to relocate to. Finding 
efficiencies, improving your balance 
sheet and the way your company is 
perceived in the marketplace, can 
have terrific implications for you, the 
business owner. Grow your small 
business and grow your community at 
the same time.

What kind of  
company do 
you keep?

P
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Children’s author, Robert Munsch, was a 
surprise reader at Telling Tales
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TelL ing 
TalEs

Written by Laura Lukasik, Hamilton Public Library
Photography by Tim Bermingham

TelL ing 
TalEs
brings 

literacy
 

to life  
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With two years under its belt, the Telling Tales 
Festival, a project of the Rotary Club of 
Hamilton Sunset,  is an inspiring community 
success story. The Hamilton-based festival  

is one of very few free Canadian children’s literary events  
that also serves as a fundraiser for literacy and is a significant 
tourist attraction. Funds raised are invested in local literacy 
initiatives as well as the festival itself, creating a win-win scenario 
for area youth.

Telling Tales founder Susan Jasper, Past President of the Rotary 
Club of Hamilton Sunset, says the success of the festival is a 
result of community efforts to make Hamilton the best place to 
raise a child. “We absolutely could not have done it without the 
support of our community partners, business leaders, sponsors 
and volunteers. The Telling Tales story is truly one of great 
community spirit, volunteerism and collaboration,” she says.

Telling Tales launched on September 20, 2009 and quickly 
joined the ranks of well-known national literary festivals 
including Toronto’s International Festival of Authors and the  
Eden Mills Writers’ Festival.  Telling Tales is uniquely geared to 
children and their families and celebrates Canadian children’s 
books and music.

This past September, in the festival’s second year of operation, 
nearly 5,000 people entered the gates of Westfield Heritage 
Village. Over 20 of Canada’s leading authors, illustrators, 
musicians and storytellers delighted children of all ages with tales 
from around the world. Among the many celebrated presenters, 
an unforgettable highlight of the day was a surprise visit by 
renowned children’s author Robert Munsch.

More than two thirds of festival attendees come from across 
Hamilton with approximately 20% of those coming from the 

high-priority Code Red district as identified by The Hamilton 
Spectator’s series on poverty in Hamilton. Close to 1,000 
children and parents from these neighbourhoods were provided 
transportation to the festival, while an additional bus brought 
families from a high-priority Toronto neighbourhood. Thoughtful 
attention to detail (including a free lunch and a complimentary 
book from the Telling Tales Book Swap and Shop) made for a 
warm welcome for these families – some of whom had never 
had the opportunity to visit the beautiful grounds at Westfield 
Heritage Village or share in the magic of an author reading their 
own work.

In its first year, the festival won Tourism Hamilton’s Award of 
Excellence for best festival in the medium budget category and 
honourable mention in the category of best rookie event of 
the year. In 2009, Telling Tales raised $20,000 in donations and 
sponsorships and in 2010 $45,000 was collected. 2010 funding 

recipients included Early Literacy Hamilton, Hamilton Literacy 
Council and Rotary Summer Literacy Camp. 

Lisa Kiriakopoulos, Chair of Early Literacy Hamilton, says the 
Telling Tales donation is used to encourage literacy at an early 
age. “Early Literacy Hamilton is a collaborative of community 
partners who share the vision that beginning at birth, our 
children will have access to a community rich in literacy 
resources. This research-based project (Read to Your Baby) 
will move us to a place where families are being provided with 
information on the importance and impact of early literacy and 
to provide parents and caregivers with the resources to help 
establish their children as life-long lovers of literacy.”

The 3rd Annual Telling Tales Festival is on Sunday, September 
18, 2011 at Westfield Heritage Village. For more information, 
www.tellingtales.org. P
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did you know?

It’s all about you!
That’s the message you’ll hear 

from Patricia Dieryck, your 
Chamber’s newly-appointed head 

of advertising and promotions.  And 
you can’t say customer service any 
better.

Patricia’s been a dedicated 
chamber staffer for over 20 years. 
On a team of seasoned office 
professionals, she’s played all the key 
positions — from running the reception desk, to keeping the 
books, to organizing committees and events.  

Along the way Patricia’s developed a strong set of business 
skills bundled in a friendly, can-do attitude.  What’s more, she’s 
come to understand today’s competitive marketplace from the 
perspective of our members.

Now all this knowledge and experience is available to help you 
maximize each and every marketing dollar. Think of Patricia as 

your new partner in promotion — a 
savvy advisor on the hunt for low-
cost, high-value sales results.

Patricia is your single point of 
access to the Chamber’s full offering 
of marketing and communications 
vehicles.  These include Panorama 
magazine, our award-winning 
website, special mailings, and the 
annual business directory. There 
are also opportunities to sponsor 

events, host open houses, appear on our new Chamber TV 
channel, and much, much more.

Your advantage lies in creating a cost effective, integrated 
marketing program that will take your business to new heights 
on a limited budget.  It starts with smart planning that leads to 
wise, long-term investments.  

Contact Patricia Dieryck now and start saving today! Call  
905-522-1151 x 240 or e-mail p.dieryck@hamiltonchamber.on.ca 

Patricia is your new partner  
in promotion

Patricia Dieryck  

SAVE up to 25% 
with the Chamber’s 

new advertising 
packages

905.631.0571 | WWW.BANKOMEDIA.COM
PHOTOGRAPHY | DESIGN

a picture is worth a thousand words
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news

News from our members

Knight’s Beach Resort  
wins top award
Knight’s Beach resort was selected among hundreds across the 
province and named Campground of the Year for 2010. 

The first-time prestigious award came after 42 years in the 
campground business, and was based on numerous criteria, 
including the resort’s sprawling park, family restaurant and 
customer service, among many other factors... 

SOURCE: Cathy Pelletier. The Chronicle, Dunnville

Rotary Mobility Cup 2011 
welcomes new sponsor
Bob Wercholoz, Co-Chair of the Rotary Mobility Cup 2011 
announced that the regatta has signed Fox40 Marine Products 
as a major sponsor. Fox 40 Marine Products, a division of Fox 
40 International, will provide much needed safety equipment to 
the more than 70 competitors and 300 volunteers participating 
in the Rotary Mobility Cup. 

The Mobility Cup is recognized as Canada’s international 
regatta for sailors with disabilities. 

FirstOntario Credit Union merges 
with Prime Financial Savings & 
Credit Union operations
On December 14, 2010, members and shareholders of Prime 
Financial Savings & Credit Union voted in favour to merge 
operations with FirstOntario Credit Union, a leading credit 
union in Southern Ontario.

This past October, both credit unions entered into discussions 
and commenced due diligence activities with the intention to 
merge operations. This transaction closed on December 31, 
2010 with all operations continuing under the FirstOntario 
Credit Union banner. 

424 - Hamilton’s Air Force 
Squadron unveils crest using 
official Tiger-Cats emblem
‘’They have always had an understanding of our needs, and have 
been both quick and generous in satisfying them.’’
The above quote forms part of the last entry extracted from 
a 424 (Transport and Rescue) Squadron (Sqn) war diary 
and refers to the City of Hamilton, a city that has been the 
namesake for the famed “Tigers” for several decades. 

The “City of Hamilton” Sqn celebrated 75 years of proud 
history on the weekend of December 4 & 5, 2010.  During the 
weekend celebrations, the Sqn unveiled an anniversary crest, 
which Sqn personnel will proudly wear on their uniforms for 
one year.  The crest depicts the image of a tiger, but not just any 
tiger. To further emphasize the close ties between Hamilton and 
the 424 Sqn, the crest was designed using the official emblem of 
the Tiger-Cats. 

—Lieutenant Colonel Joël Roy, 
   Commanding Officer, 424 Squadron
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February
February 24
Business After Business  
5:30 p.m. to 7:30 p.m.
The Augusta House

February 28
Accessibility Seminar
7:30 a.m. to 9:00 a.m. 
Waterfront Centre

March
March 2
Annual Meeting 
Theme: A Tour of Greece
5:00 p.m. to 9:00 p.m.
Waterfront Centre

March 24
Business After Business
5:30 p.m. to 7:30 p.m. 
Small Business Enterprise Centre

March 30
Outstanding Business 
Achievement Awards
5:00 p.m. to 9:30 p.m. 
Michelangelo’s Banquet &
Convention Centre
Theme:  At the Circus

April
April 6
Ancaster Community Awards
5:30 p.m. to 9:00 p.m.
Ancaster Old Mill

April 20
Small Business Showcase
5:00 p.m. to 7:30 p.m.
Waterfront Centre

April 29
Dundas Community Awards
5:30 p.m. to 9:00 p.m.
Dundas Valley Golf Club 

May 
May 12 
Hamilton Economic Summit
Time TBD
Hamilton Convention Centre

To register for any of these events, 
please contact Whitney Simmons at 
w.simmons@hamiltonchamber.on.ca 

Welcome new members
Bearskin Airlines
Ron Hell
807-474-2600

Certified Slings  
Tiedowns Safety
Derek Robb
905-662-6034

De La Sol Yoga
Katie Mcclelland
905-540-3569

Easygo Export And Import
Dr. Ahmed Mahmoud
289-700-7049

Flasch Insurance
Rick Bashista
905-527-2255

Hamilton Car Share
Janet Macleod
905-543-4411

Hamilton Health &  
Wellness Centre
Heather Evans
905-389-3395

Healthy Brains -  
Healthy Business
Kim Sunderland
416-930-3770

Image Studio/ 
The Whitestar Group
Raquel Rakovac
905-524-5444

Inspirational Hearts
Judy Porter
877-753-5320

Jeff ’s Lawn Care Inc.
Jeff Ronhaar
905-692-0101

Joseph Haulage Inc.
Geoff Joseph
905-309-6617

Medivet Canada Inc.
Jason Kane
289-887-5195

Momentum Credit Union
Malcolm Stoffman
905-529-9445

Mortgage Centre, The
Michael Bricknell
905-586-0878

Ontario Solar Provider
Rene Seipt
888-989-4677

Re/max Del Mar Realty Inc.
Marge Woodworth
800-567-6257

Saccade Consulting Inc.
Vikram A. Luthra
905-947-1758

Two-west Wind  
And Solar Inc.
Chris White
905-517-0088

White Knight Led
Peter Richardson
905-466-1460
 

new members

upcoming events
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have you met?

SuE 
DAvIDSON
CHAIR, ANCASTER DIvISION
DIRECTOR, HAMIlTON CHAMBER Of 
COMMERCE  

GUIDANCE SPECIALIST  

AND PRINCIPAL, TAPPLY BINET COLLEGE

How did you come to a career 
in education?

According to my mom, it started at the age of six. I would round 
up all the kids in the neighbourhood, sit them down on the grass in 
my backyard, in front of my chalk board and teach them something/
anything…in other words, “boss them around.”

Does the business community play 
a role in education? 

Absolutely!  It should be the driver. People in business know the 
skills and talents required for our young people to succeed in their 
future endeavours.  This information must be shared. Collaboration 
with business is an integral element in the learning process as theory 
meets application. Whether I am teaching Grade 12 Politics or Grade 
10 Mathematics, I deliver the voice of the business community to 
get them interested and involved in relevant issues of the day. For 
example, I have had Tapply Binet students take part in the Hamilton 
Economic Summit each year and the students greatly appreciated the 
opportunity to hear about business in their community, and they felt 
more connected to their community and to their sense of duty as 
young citizens.

How do educators engage students to groom the  
next generation of leaders?

Secondary school educators have a responsibility to engage this 
generation in the learning process and provide them the tools 
to seek innovative solutions that empower them to tackle the 
challenges of their time. Educators must encourage and embrace  
the students’ independent will to discover, learn and ultimately 
succeed in achieving their goals.

What are the biggest challenges you have faced in 
education?

In my 25-year career, there has never before been a generation so 
socially networked. Educators must work with this phenomenon, 
not against. Our classroom management must reflect the mobility, 
social nature of our audience, our clients. We must become attentive 
listeners in addition to our traditional pedagogical role. We are in the 
service industry; it is our responsibility to make education relevant 
and engaging for the future of our young people. We must be flexible 
in our delivery and use a variety of teaching methods to prepare 
them for a competitive, global and tech-savvy world.
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The opening of the 4th Art in the 
Workplace exhibition was held on 
Thursday, December 9th in the 
McMaster Innovation Park Atrium 
with well over 200 in attendance   
The exhibition continues until 
March 14th and features the work 
of 52 local artists and over 145 
pieces of art.

1. Elsie Quate-Randall and Zach Douglas, 
President and CEO, McMaster Innovation 
Park.

Students from Lee Academy get a 
tour of the McMaster University 
ancient coin collection. 

2.    Children from Lee Academy’s Grade 
    Two Class

Six Molson beer vats are ready 
to travel the 108km long journey 
between Hamilton Harbour and 
the Molson Coors brewery.
 
3. Ready to roll. Each of the vats can hold 

1.4 million bottles of beer. 

4. Dan Rodrigues, Chair of the Chamber’s 
Transportation Committee, was onsite 
to witness the convoy.

 
Photos © Copyright 2011 JW
Vraets - used with permission

75th anniversary of 424 Squadron 
(Search and Rescue)
 
5 / 6.   From left to right:  Rodger Wilcoz,  
          Professor, Dept. of Electro  
          technology, Mohawk College   
          and Lt.-Col. Joel Roy the  
          Commanding Officer of “City  
          of Hamilton 424 Tiger cats”  
          Squadron (Search & Rescue).
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